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2006 ENERGY STAR Appliance and Lighting Program Plan2006 ENERGY STAR Appliance and Lighting Program Plan
Strategy: Market Entrance – Mass Market Educations & Awareness.

Partners: ENERGY STAR Retailers & Manufacturers. 

Target: Georgia Power Customers, Employees, State of Georgia Residents.

Objectives:
• Increase statewide consumer awareness of ENERGY STAR qualified

products and increase sales – without the use of product incentives.
• Build industry relationships and secure retail and manufacturer partnerships.
• Generate 10,000 ENERGY STAR Change a Light pledges.
• Establish Georgia Power as a recognized national leader for

ENERGY STAR and energy efficiency initiatives.



AdvertisingAdvertising
• Television
• Print Ads
• Radio
• Billboards
• Local Offices
• Online Ads
• Bill Insert
• Electric Living
• CCC VRU messages
• Web site
• Bill Envelopes

Approximately 293 Million Impressions



October 4October 4thth Media EventMedia Event
Guests:
• DOE
• EPA
• Georgia Environmental 

Protection Division
• HUD
• Georgia Public Service 

Commission
• Georgia Environmental 

Facilities Authority
• Georgia Interfaith Power & 

Light
• ENERGY STAR® 

Manufacturers



Pledge Enrollment ChannelsPledge Enrollment Channels
• 131 Local Offices 
• The Home Depot store events
• Bill Insert
• Corporate Energy Fairs 
• Georgia Power Statewide 

Employee Pledge Drive
• Toll-Free Pledge Line
• Georgia Power Web site
• Non-profit/low-income
• Community Events

Over 70,000 Pledges Collected



Local Office Pledge DriveLocal Office Pledge Drive
• 131 Georgia Power local 

offices

• Prominently placed posters 
& counter cards

• Generated over 60,000 
pledges

• Customers who returned a 
pledge card received a free 
14-watt CFL



Corporate Energy FairsCorporate Energy Fairs
• Georgia Power
• The Home Depot
• Turner Properties (CNN Center)
• Atlanta City Hall



Media CoverageMedia Coverage
• Press Releases
• Television 
• Newspapers
• Internet Articles



Georgia Sales Tax HolidayGeorgia Sales Tax Holiday
• Two events at Atlanta area 

The Home Depot stores.

• Over 6,000 customers 
passed our interactive 
displays.

• Partnered with TCP Lighting, 
GE Appliances and Hunter 
Ceiling Fans.

• Generated a 1,236% 
increase in CFL sales 
versus year-to-date daily 
average sales.



• Field services to 39 metro 
Atlanta The Home Depot 
locations.

• 10 events at Atlanta area The 
Home Depot stores. 

• Instant coupon “buy one 
ENERGY STAR qualified CFL 
and get one 14-watt CFL free.”

• Generated a 1,600% increase in 
CFL sales versus year-to-date 
average daily sales.

ENERGY STAR CAL InENERGY STAR CAL In--Store EventsStore Events





National Pledge DriverNational Pledge Driver (03-05-07)

70,808 Pledges



Georgia Leads the NationGeorgia Leads the Nation (03-05-07)

76,388 Pledges!
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